
ABOUT ME
I’m a marketing professional with fifteen years 
of experience.  Much of that time has been with 
small non-profit companies in which I was the 
Executive Director or Interim President/CEO.   
I’m experienced with achieving maximum results and 
exposure with limited staff, resources and budget.  I’m 
a self-motivated leader that has participated in many 
levels of marketing including: social media, graphic 
design, website development, digital marketing, 
analytics, print ads, outdoor advertising and more.   
My years working with 501(c)3 and 501(c)6 
organizations have allowed me to develop skills in 
volunteer management, strategic planning, and non-
profit management.

EXPERIENCE

Edinburgh Napier University 
Edinburgh, Scotland 
MSc International Tourism Management 
 
Liberty University 
Lynchburg, Virginia 
BS Business Administration 
 
Dale Carnegie Course  
Public speaking,  communication and      
relationship building (42 hours) 
 
South East Tourism Marketing College 
Marketing, social media, sales (60 hours) 
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910/713-3117 emily@emilylutz.net

 • Created and implemented the yearly marketing plan which included placements for print ads, 
billboards, trade shows, social media strategy, and digital advertising 

 • Conceptualized/implemented marketing projects including: redesigned visitor guide and map, 
photo contest, public art, light pole banners and more

 • Maintained brand standards and messaging 
 • Responsible for all aspects of the award-winning Visit Shawnee website including:  site design 

concepts, layout, content, and upkeep
 • Added a popular online chat feature to the Visit Shawnee website to allow potential visitors an 

additional and convenient way to contact staff
 • Managed social media accounts which resulted in a 180% increase in Facebook followers and a 

3,980% increase in Facebook engagement and 367% increase in Instagram followers
 • Implemented social media advertising especially focused on events which resulted in all major 

events reporting record breaking attendance
 • Began tracking advertising effectiveness, and was able to identify more than $20,000 in 

poorly performing projects
 • Managed a $500,000+ budget and was responsible for financial procedures, record keeping, 

taxes and audit
 • Negotiated advertising rates with vendors which resulted in thousands of dollars in savings
 • Created ads, billboards, posters, and other graphics using Adobe Creative Cloud
 • Acted as human resource manager and was responsible for hiring full time and part time staff, 

new employee orientation, legal paperwork, and benefits
 • Organized and hosted site visits for travel writers and event planners
 • Wrote and distributed press releases and acted as the point of contact for media
 • Wrote monthly magazine column and blog posts
 • Gave presentations to groups about Shawnee and the tourism industry
 • Assisted event planners and group tour leaders with planning their visit to Shawnee
 • Provided excellent customer service to locals and visitors who came into the visitor center
 • Forged partnerships and relationships with local tourism stakeholders not previously involved 
 • Designed, compiled, wrote and presented Visit Shawnee annual report

Originally hired as the Director of Marketing, I also served as the Interim President/CEO for more than a 
year before that position was filled. I oversaw all daily operations of the organization including staffing, 
budgeting, finances, event recruitment, and organizational planning.  As Director of Marketing I was 
responsible for developing the marketing plan and social media strategies, managing the marketing 
budget, public relations, website maintenance, graphic design, product development, meetings and 
group tour servicing, project management, and more.

Interim President/CEO - Visit Shawnee 
December 2016 - January 2017    

Director of Marketing - Visit Shawnee 
July 2016 - June 2018 - Shawnee, Oklahoma

P.O. Box 10494 | Southport, NC 28461

Owner - Blue Pegasus Media, LLC

BluePegasusMedia.com 
December 2018 - ongoing - Southport, North Carolina

As owner of Blue Pegasus Media, I provide marketing services targeted at small business owners.  
Services offered include:  social media management, graphic design, email marketing, content creation, 
simple website design, digital advertising (Facebook, Google Ads) and more.  Examples of my work can 
be viewed on the Blue Pegasus Media website. 

Some current clients include:
 • Rhine Law Firm | Wilmington, North Carolina - Provide all marketing services for the firm - 

blog writing, social media, managing website redesign, graphic design of trial exhibits, digital 
ads etc.  

 • Southern Elegance Candle Company | Raeford, North Carolina - manage social media 
 • Texas Forest Trail Region | Nacogdoches, Texas - manage social media 

Sullivan J. Photography | La Verne, California - manage Facebook Ads, website consulting
 • Farm Choice Seed | Lisle, New York - Manage all marketing including creating their website, 

graphic design, ad placements, social media, and invoicing



EXPERIENCE CONTINUED
Executive Director - Texas Brazos Trail  - April 2004 -August 2015 - Waco, Texas 

 • Conceptualized/implemented marketing projects including event brochures, billboards, print 
ads, trade shows, familiarization tours, and driving map

 • Developed all strategies for operations, created marketing and social media plans
 • Developed membership program which increased revenue by 28%
 • Designed print and promotional materials using Adobe Creative Suite software
 • Created a photo contest which increased Facebook engagement by 65% and followers by 21%  
 • Acted as website administrator and used Google Analytics to track website performance
 • Secured and managed a Google AdWords grant which resulted in a 325% increase in sessions 

and a 361% increase in users
 • Handled all administrative, budget and fiscal affairs of the organization
 • Supervised interns and volunteers
 • Wrote and distributed press releases and gave media interviews 
 • Planned, organized, and implemented educational workshops and annual tourism awards
 • Worked closely with local, regional and state agencies 

Site Supervisor - Edinburgh First - April 2003 -October 2003 - Edinburgh, Scotland 

 • Provided guest services and acted as a general concierge 
 • Responsible for maintaining and enforcing health and safety regulations
 • Supervised the housekeeping and laundry crews plus one part time employee
 • Maintained inventory, check in/check out records and processed payments

Emily Lutz
marketing • graphic design • social media

As the Executive Director of a small 501(c)3 non-profit, I was responsible for promoting tourism for 
an 18 county area of central Texas.  I was responsible for all aspects of the organization including: 
finances, marketing, planning, reporting, public relations, graphic design and more.

Marketing Class Guest Lecturer 
 • Oklahoma Baptist University

Economic Impact of Visit Shawnee - 
 • Shawnee Garden Club

 • Shawnee Kiwanis Club

 • Shawnee Rotary Club

 
Upgrade to Free - Save Time and Money

 • Texas Association of  Venues & Facilities

 • Texas Association of Convention & Visitor Bureaus 

 • Texas Plains Trail Tourism Round Up 

 • Texas Forts Trail Tourism Round Up

 • Texas Lakes Trail Annual Conference

 • Texas Brazos Trail Annual Conference

 • Texas Heritage Trails Semi-Annual Meeting

DIY Graphic Design - 
 • Hughes Spring Chamber of Commerce

Dollars & Sense of Tourism - 
Presented to numerous civic clubs, chambers of 
commerce & economic development groups in 
central Texas

PUBLIC SPEAKING EXPERIENCE

VOLUNTEER ACTIVITIES

 • Oklahoma Tourism Industry Association

 • Historic Shawnee Alliance 

 • Authentic Texas

 • Prehistoric Texas

 • Presidential Corridor Association

 • Safe Events for Families

 • Historic Shawnee Alliance

 • Big Brothers/Big Sisters

 • Waco Cultural Arts Fest

BOARD OF DIRECTORS SERVICE

Each summer the University of Edinburgh rents out their student housing to tourists.  As the site 
supervisor, I was the manager of two buildings (100+rooms) which were rented out each week.  The 
properties I was assigned to manage did not have other university employees on site.  I was the sole 
person on site to handle all questions, changes, and issues that might arise. 


